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Publicity 
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Mat 2B 


James Coburn stars as Lt. Jody Christian, a rugged Infantry officer 
with an imagination that works overtime, in the World War IL 
comedy, “What Did You Do In The War, Daddy?” Produced and 
directed by Blake Edwards in Color and Panavision, the Mirisch 
Corporation presentation for United Artists release is scheduled 


to opene..... ... 


al thet sa. 


Theatre, 


James Coburn, Meteoric Star, 
In Riotous War Comedy Film 


People like Steve McQueen, Ann- 
Margret and James Garner refute 
the constant criticism that Holly- 
wood is not producing new stars. 

To this list of future boxoffice 
giants add the name of James Co- 
burn, one of the screen’s hottest 
new performers who continues 
his rapid climb to international 
film fame with the leading star- 
ring role in Blake Edwards’ “What 
Did You Do In The War, Daddy?” 

A comedy set in World War II 
Italy, the film co-stars Dick Shawn, 
Sergio Fantoni, Italian newcomer 
Giovanna Ralli and Aldo Ray, was 
produced, directed and written by 
Edwards in association with The 


Mirisch Corporation for United 
Artists release. It will open ...... 
Bt the sass Theatre in Color. 


His training and experience as 
an actor has taken him through 
amateur theatre, little theatre, off- 
Broadway theater, small town and 
big city television — and finally 
to motion pictures. 

James Harrison Coburn III was 
born in 1928 — just prior to the 
start of the depression. He is the 
son of J. H. Harrison II and Nylet 
Johnson of Laurel, Nebraska. 

In 1950 Jim began a two-year 
hitch in the Armed Forces, served 
as a Public Information Officer 
(PIO) in Texas, was later trans- 
ferred to Germany where he spent 
the next two years at Mainz. 

His theatrical career, as stated, 
began at a very early age when 
he played King Herod and sang 
alto. He performed in his first 


Still WD-69 


serious dramatic effort in high 
school. 

In 1955 Jim took all his savings, 
bought a ticket to New York, and 
landed on Broadway with $23 in 
his pocket and no immediate pros- 
pects of employment as an actor. 
His first job — it meant the differ- 
ence between eating and not eat- 
ing — was a striking performance 
in a shaving commercial. 

While in New York doing com; 
mercials, James Coburn joined 
that select group of talented young 
performers studying with Stella 
Adler. Then the breaks started 
coming, and Jim worked in several 
off-Broadway shows, got his first 
television assignment, and was 
then “discovered” for “Studio 
One.” 

Since that time he has appeared 
in scores of TV’s leading shows, 
including Hitchcock stories, “Bour- 
bon Street,” “Have Gun, Will 
Travel,” “Peter Gunn,” and many 
others. 


Actors Commission 


Blake Edwards is a stickler for 
realism. For his current World War 
II comedy, “What Did You Do In 
The War, Daddy?” which opens 
Ae et at the ...... Theatre, even 
the customary canvas chairs on the 
set bore the names and rank the 
stars portrayed in the film. 

The Mirisch Corporation pre- 
sentation is released through United 
Artists in Color and Panavision. 


a) 


Mat 2C 


Sergio Fantoni plays a charming Italian officer in ‘““What Did 
You Do In The War, Daddy?”, the new comedy film which opens 


S'.0: <0. eras ie © oe 
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. Theatre, The Mirisch Corpora- 


tion presentation in Color by De Luxe, was produced and directed 
by Blake Edwards and released through United Artists, 
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Director’s Part 
Extolled By 
Actor Fantoni 


“The director is the number one 
responsible person on the motion 
picture set,” according to Italian 
actor Sergio Fantoni, Hollywood’s 
newest import, now starring in 
“What Did You Do In The War, 
Daddy?” 

“The director’s position,” Fan- 
toni elaborates, “might be com- 
pared to the coach of a football 
team, who maps the strategy. And 
I would say that Blake Edwards 
is more continental in his direc- 
torial methods than any director I 
have worked with.” 

Fantoni’s opinion of Edwards 
comes from his working with the 
producer-director-writer in his 
“What Did You Do In The War, 
Daddy?” Fantoni stars with James 
Coburn, Dick Shawn, Giovanna 
Ralli and Aldo Ray in the World 
War II comedy which opens ...... 
atathewe. tear Theatre. 

“You see,” Fantoni continues, 
“Edwards assumes the full respon- 
sibility for his productions from 
the creative aspects. He leaves the 
mechanical duties to hand-picked 
experts, while he occupies himself 
with original interpretation and 
unique improvisation. In other 
words, a script is not just a series 
of situations and dialogue. When 
Edwards gets through with a scene, 
it has originality. This is somewhat 
in the style of Italian picture 
making.” 

In discussing the transition from 
Italian to American films, Fantoni 
stresses the fact that language is a 
most important consideration. “It 
becomes more than just repeating 
funny lines and appearing in funny 
situations,” he insists. “The im- 
portant thing is that the complete 
meaning, as understood by an 
Amercian audience, must also be 
completely understood by the actor. 
I cannot attempt to translate the 
comedy situation into the Italian 
idiom. Our humor is too different. 
I had to do the reverse when I was 
dubbing American films for Italian 
audiences.” 

Fantoni, a tall, dark-eyed, suavely 
handsome young Roman, came to 
the United States originally to ap- 
pear in “The Prize.” This lead to 
prominent roles in “Von Ryan’s 
Express” and “Do Not Disturb,” 
in which he was cast as Doris Day’s 
romantic interest. 

After completion of “What Did 
You Do In The War, Daddy?”, Fan- 
toni returned to Rome. The new 
comedy, a Mirisch Corporation 
presentation in Color and Pana- 
vision, is being released by United 
Artists. 


Ex-Champ Clipped 
In Edwards’ Comedy 


Former boxing champ, Johnny 
Indrisano, has rough going in his 
role in the new Blake Edwards 
war-time comedy “What Did You 
Do In The War, Daddy?”, which 
opens at the Thea- 
tre, through United Artists release. 

In his first scene in the Mirisch 
Corporation presentation, Indris- 
ano is knocked through glass doors 
into the middle of an Italian hotel 
kitchen. 

When the scene was shot, the 
former boxer picked himself up off 
the floor, rubbed his chin gingerly, 
and mused, “I’ve known about glass 
jaws in the fight game — but this 
is the first time I’ve had one!” 


Soccer Club in Film 


The Gladiators, a popular Los 
Angeles Soccer Club, perform in 
several important sequences in 
Blake Edwards’ new World War II 
comedy “What Did You Do In The 
War, Daddy?”, which opens ..... 
abmethionsne se. Theatre, through 
United Artists release in Color. 

The soccer game takes place in 
the film at the height of a scene 
that has American GIs invading 
the Italian village of Valerno. 

Interestingly, the Gladiators are 
actually an Italian Soccer Club that 
rates as one of the outstanding 
teams in Los Angeles. They play 
regularly in the Greater Los An- 
geles Soccer League. 


‘What Did You Do In The War, Daddy?’ 
Hilarious Comedy Set in World War Il 


Stull WD-61 


Mat 3A 


Out for a ride on a bicycle built for four are Sicilian beauty Giovanna Ralli, Infantry Lieutenant 
James Coburn, Italian Captain Sergio Fantoni and Infantry Captain Dick Shawn, in the new World 
War II comedy, “What Did You Do In The War, Daddy?” The Mirisch Corporation presentation 
which was produced and directed by Blake Edwards opens ... 
Released by United Artists in Color, the comedy was written for the screen by William Peter Blatty. 


ete natothe 


Theatre, 


eeeee CH wer 


What started out as a simple question by an inquisitive youngster has resulted 
in one of the screens most off-beat, uproarious World War II comedies, “What Did 
You Do In The War, Daddy?” 
It began one day when that very query was put to producer-director Blake Ed- 
wards by his son, Geoffrey. Reflecting upon his own experiences as a Coast Guards- 


man during the war, the idea for 
the film germinated and was sub- 
sequently shaped into story form 
by Edwards and Maurice Richlin, 
his collaborator on the screenplay 
of an earlier motion picture, “The 
Pink Panther.” Then, finally, the 
story was transformed into. a screen- 
play by William Peter Blatty and 
work on the production got under 
way. 

“What Did You Do In The War, 
Daddy?”, filmed on location at 
Lake Sherwood Ranch, 35 miles 
from Hollywood, stars James Co- 
burn, Dick Shawn, Sergio Fantoni, 
Giovanna Ralli and Aldo Ray. The 
Color by DeLuxe and Panavision 
production, a Mirisch Corporation 
presentation for United Artists re- 
lease, opens .... at the .... Thea- 
tre. 

The film’s principal setting is 
the Italian village of ‘“Valerno,” 
a Sicilian town on the road to 
Rome. The complete village, au- 
thentic in every detail, was con- 
structed in the San Fernando 
Valley ranch location area by pro- 
duction designer Fernando Carrere 
at an approximate cost of $800,000. 

In a matter of weeks the native 
Italian village sprang into being, 46 
separate buildings amazingly 
sprouting up to give the town its 
physical character. And when the 
cameras were ready to turn, Valerno 
became a teeming village with its 
1500 Italian type extras, 200 film 
technical experts, over 100 stars 
and bit players and multiple goats, 
burros, dogs, and pigeons. 

The story of “What Did You Do 
In The War, Daddy?” revolves 


around a bedraggled bunch of dog 
faces, a war-weary company as- 
signed to overrun and capture the 
village of Valerno, held by a power- 
ful Italian force. The hectic events 
that follow as the Americans and 
Italians meet, comprise the film’s 
story — a wacky, way-out tale 
that encompasses everything from 
the playing of soccer to the mak- 
ing of love. 

The stars selected for “What 
Did You Do In The War, Daddy?” 
were hand-picked by film-maker 
Edwards. James Coburn is perhaps 
Hollywood’s newest and most ex- 
citing personality. Dick Shawn, 
long a magic name on television 
and in night clubs, makes an im- 
portant film appearance in the role 
of the bumbling Captain Cash. 
Handsome star Sergio Fantoni has 
scored successes on the stage and 
screen of two continents. Among 
the most beauteous faces to be 
intrduced to the American screen 
from Italy is the exotic Giovanna 
Ralli. And, the battle-scarred Ser- 
geant Rizzo, is portrayed by the 
perennial rough-and-tough army 
sergeant of films, Aldo Ray. 


Additional important actors in 
“What Did You Do In The War, 
Daddy?” include Harry Morgan, 
Carroll O’Connor, Leon Askin, 
Henry Rico Cattani, Jay Novello, 
Vito Scotti and Johnny Seven. 

The film’s cinematography is by 
noted cameraman, Phil Lathrop 
and its music was composed and 
conducted by the renowned com- 
poser, Henry Mancini. 


Steeped in 


“Who needs to go to acting 
school when you are born in, what 
you call in the United States, a 
trunk ?” 

Sergio Fantoni, who stars in 
Blake Edwards’ “What Did You Do 
In The War, Daddy?” for the 
Mirisch Corporation after attain- 
ing wide film audience attention 
for his roles in “Von Ryan’s Ex- 
press” and “Do Not Disturb,” poses 
this question for the staunch ad- 
vocates of schools such as the Ac- 
tors Studio and other histrionic 
training institutions. The picture, 
a United Artists release in Color 
by DeLuxe opens at the 
OOM Theatre. 

The handsome Italian actor, who 
appears with James Coburn, Dick 


Show Biz! 


Shawn, Giovanna Ralli and Aldo 
Ray in the World War II comedy, 
“What Did You Do In The War, 
Daddy?” admits that he virtually 
cut his teeth on stage scenery. 

“My father, Cesare Fantoni, be- 
came a noted motion picture star 
when I was seven years of age,” 
explained Sergio. “In later years 
he wanted me to do something else 
and I went to college and studied 
architectural engineering for sey- 
eral years, but I was practically 
born in the theatre wings and 
couldn’t be less interested in any- 
thing outside of acting.” 

Nevertheless, he has studied in- 
tensively through his own formida- 
ble background of a rich acting 
heritage. 


EX-Vaudevillian 
World War II Gl 


Art Lewis, a young actor who 
wryly describes himself by com- 
menting “I think I’m the one that 
killed vaudeville,” plays a snappy 
GI cynic in Blake Edwards’ new 
World War Il comedy “What Did 
You Do In The War, Daddy?” 
which opens ...... at the ...... 
Theatre, through United Artists 
release. The Mirisch Corp. presenta- 
tion was filmed in Color by DeLuxe. 

Art comes by his vaudeville ex- 
perience naturally as his father, 
Ben Lewis, was a top song and 
dance man on the London stage. 
When Art left college, he immedi- 
ately made the jump into hoofing 
and, before long, was being booked 
regularly as a featured dance act. 

Spreading his show business 
wings still further, Art has now 
appeared in more than 300 tele- 
vision shows including The Red 
Skelton and Jimmy Durante shows. 

Before taking on a key role in 
“What Did You Do In The War, 
Daddy?” Lewis appeared in such 
films as “The Decks Ran Red” and 
“Inherit The Wind.” 


Still WD-73 
Giovanna Ralli, who makes her 
American film debut with a 
starring role in Blake Edwards’ 


“What Did You Do In The War, 


Mat 1A 


Daddy?” portrays a_ Sicilian 
beauty who believes the war of 
the sexes should take prece- 
dence over World War II in the 
new comedy which opens... .. 
at the..cos ss Theatre, through 
United Artists release in Color. 
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Mat 2A 


Dick Shawn is a by-the-book soldier who finds he’s been reading 
the wrong book in the new World War IL comedy film, ‘““What Did 


You Do In The War, Daddy?”, which opens 


pais comes at the 


Theatre. The picture was produced and directed by Blake Edwards. 
The Mirisch Corporation presentation for United Artists release 
in Color, also stars James Coburn, Sergio Fantoni, Giovanna Ralli 
and Aldo Ray, William Peter Blatty wrote the screenplay, 


Mystery of Nuts and Bolts 
Puts Shawn on Theatre Road 


If tall, husky, good-looking Dick 
Shawn had the least bit of ability 
as a mechanic he probably wouldn’t 
be in show business today. 

Drafted near the close of World 
War II and assigned to a tank 
repair outfit, he nearly went out 
of his skull trying to unriddle the 
mystery of screwdrivers and nuts 
and bolts and finally escaped the 
enigma by volunteering for an en- 
tertainment unit. He had never 
performed in his life — but any- 
thing was better than trying to re- 
pair a tank. 

As a result Shawn has become 
one of the standout talents of 
every phase of entertainment — 
the stage, night clubs, two-a-day, 
television and motion pictures — 
and in the latter, has one of the 
funniest roles ever committed to 
film in Blake Edwards’ “What Did 
You Do In The War, Daddy?”, a 
Mirisch Corporation presentation 
for United Artists release. The pic- 
ture, in Color by DeLuxe, opens 
at the Theatre. 

In the comedy set in World War 
II Italy, he plays a by-the-book 
captain whose first real combat 
assignment finds him leading a 
group of GI’s into an Italian village 
that wants to ignore the war in 
preference to its annual fiesta. It’s 
a role of diverse comic possibilities, 


and not unreminiscent of Shawn’s 
own confused military career. 
James Coburn, Sergio Fantoni, 
Italian newcomer Giovanna Ralli 
and Aldo Ray also star in the film, 
produced and directed by Ed- 
wards. 

After his discharge from the serv- 
ice — from which he emerged as 
the star of “Operation, USA,” 
Shawn enrolled at the University 
of Miami where he won a talent 
contest, which led to a part in a 
play. 

When the show closed Shawn 
was deluged with offers of night- 
club bookings and for the next five 
years worked that circuit. In the 
summer of 1953, to hone further 
his talent, he took a job at Tami- 
ment, the renowned resort. In the 
fall he was signed to appear with 
Betty Hutton at the famed Palace 
Theater in New York when old- 
time two-a-day vaudeville was re- 
vived there. Every critic acclaimed 
his performance as a show-stopper 
and overnight he became a star. 

Shawn made his movie debut in 
1959 as the star of “Wake Me 
When It’s Over” in which he played 
a GI recalled to the Air Force 
by mistake. His other films  in- 
clude “It’s a Mad, Mad, Mad, Mad 
World” (UA) and “A Very Special 


Favor.” 


‘What Did You Do In War, Daddy?’ 
A Frequent Question These Days 


Historians have filled volumes with the great military ac- 
complishments of World War II, the heroic victories, the tragic 


defeats and magnificent achievement. 


There was desperate 


combat on the beachheads, daring infiltration behind the lines, 
ambushed armies. Through mortar and gun fire, braving sniper 


bullets in the villages and_ oc- 
casional pitchforks in the hay- 
stacks, our men slogged through 
muck and mire. All of this, the 
older among us know. 

But as time passes, the new gen- 
eration is frequently moved to pose 
the question, “What Did You Do 
In The War, Daddy?” And as 


Daddy gazes down fondly on the® 


tousled head, he probes his memory. 
Perhaps a peculiar glint lights some 
Daddy’s eyes as they recall what 
their war was really like. 

It was this idea that inspired 
producer-director-writer Blake Ed- 
wards to make what is a distinc- 
tively different comedy about the 
celebrated dog faces of World War 
II and which could be described as 
the one saga of G.I. war experiences 
which no American soldier is ever 
going to tell his off-spring. 

“What Did You Do In The War, 
Daddy?”, filmed in Color by De- 
Luxe and Panavision, stars James 


Coburn, Dick Shawn, Sergio Fan- 
toni, Giovanna Ralli and Aldo Ray. 
A Mirisch Corporation presenta- 
tion for United Artists release, it 
is scheduled to open ...... at the 
jae Theatre. 

Additional important actors in 
the film include Harry Morgan, 
Carroll O’Connor, Leon Askin, 
Henry Rico Cattani, Jay Novello, 
Vito Scotti and Johnny Seven. 

The screenplay was written by 
William Peter Blatty and the cine- 
matography was by noted camera- 
man, Phil Lathrop. Henry Mancini, 
who has won perhaps more acco- 
lades from his film scores and 
compositions than any other mod- 
ern composer, conducted and com- 
posed the music for “What Did 
You Do In The War, Daddy?” 

The film launches a new exclu- 
sive long-term contract between 
Blake Edwards and the Mirisch 


organization. 


No Promotion For 
‘Sergeant’ Aldo 


Aldo Ray has always held a 
sergeant’s rating ever since he won 
overnight fame and considerable 
fortune in “Battle Cry” and, the 
husky six-foot actor commented 
jokingly, he can now consider him- 
self a charter member of the non- 
commissioned officer’s club. 

“I don’t care if I’m ever given 
an officer rating in films,” Ray 
revealed. “I’ll keep my sergeant’s 
rating until someone selects me for 
the role of General Patton, then, 
believe you me, Ill be ready for 
the promotion.” 

Now, once again, Ray is portray- 
ing the hard-boiled army sergeant 
in Blake Edwards’ “What Did You 
Do In The War, Daddy?” in which 
he shares honors with James Co- 
burn, Dick Shawn, Sergio Fantoni, 
Giovanna Ralli and Harry Morgan. 
The Mirisch Corporation comedy 
in Panavision and Color by De- 
Luxe is being released by United 
Artists and will open ...... at the 
Theatre. 

“The strange thing about my 
army career in motion pictures,” 
Ray admits, “is that I was never in 
the army. I was a member of the 
Seabees and performed my military 
duties with the Nayy at Okinawa 
and other points far East.” 

Although at the present time 
Aldo Ray is too busy with film 
commitments and bearing the re- 
sponsibility of raising a family to 
consider anything else, at one time 
he was laying the groundwork for 
a career in politics. Before his movie 
success, he was a California con- 
stable for four years. 

“Actors are more qualified for 
politics than most people,” Ray de- 
clared. “They are generally knowl- 
edgeable, world travelled, have cir- 
culated in all walks of life and in 
their careers they are continuously 
interpreting practically every facet 
of living.” 

Now, however, Ray will limit 
his political activity to working for 
candidates he likes. 

Following his “Battle Cry” suc- 
cess, Ray starred in such films as 
“Three Stripes In The Sun,” 
“Sadie Thompson” and “The 
Naked and the Dead.” Then there 
was a period of making films in 
Furope and, before donning the 
familiar army sergeant’s uniform 
for “What Did You Do In The War, 
Daddy?”, a starring role with 
Carroll Baker in “Sylvia.” 

He is especially delighted with 
his latest role, one of the fattest 
parts in his career. 

“This is real good,” enthuses 
Ray. “Considering that I was 
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abroad making pictures for so long.” 
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Aldo Ray, famed _ for his 
sergeant movie roles, plays vet- 
eran soldier, Sgt. Rizzo, in 
Blake Edwards’ new comedy 
film “What Did You Do In The 
War, Daddy?” which opens 
Paaes at the Theatre. 


A Lot of Fiddling 


Hollywood musician Al Michael- 
ian, who played at Rudolph Valen- 
tino’s last film town party in 1926, 
plays his 198th screen role as a 
musician in Blake Edwards’ “What 
Did You Do In The War, Daddy?” 

Michaelian appears in Italian 
village festival sequences in the 
comedy which stars James Coburn, 
Dick Shawn, Sergio Fantoni, Gio- 
vanna Ralli and Aldo Ray. 

A Mirisch Corporation presenta- 
tion for United Artists release, the 
Color and Panavision film opens 
atthe ....« Theatte. 
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BLAKE EDWARDS 
BRINGS SICILY 
TO WEST COAST 


Blake Edwards is a film-maker 
whose talents as a director, pro- 
ducer and writer have been dis- 
tinctively and indelibly stamped 
on his motion pictures. His career 
is studded with films that have 
achieved acclaim the world over, 
each unusual, imaginative and dif- 
erent. Now, with his latest, he’s 
done it again! 

It all started at Lake Sherwood 
Ranch, a stone’s throw from Holly- 
wood, where men are mostly film 
cowboys and shoot-em outs have 
been held since motion pictures 
were in their infancy. It was here 
that, under Blake Edwards’ guid- 
ing hand, a _ fantastic village 
sprouted from among the ancient 
oaks and sagebrush covered hills. 
With the village ready for the 
camera’s eye, work began on the 
hilarious war-time comedy, “What 
Did You Do In The War, Daddy?” 
which opens at the 
Theatre. Filmed in Color by De- 
Luxe, it stars James Coburn, Dick 
Shawn, Sergio Fantoni, Giovanna 
Ralli and Aldo Ray. 

Blake labeled his village “Sicily 
West,” which was a most apt name 
since it is just about as far West 
as one can get. However, far from 
resembling any town of the Ameri- 
can west, the village was an exact 
duplicate of a native Italian town 
and was constructed by the Mirisch 
Corporation at an approximate cost 
of $800,000. 

“What Did You Do In The War, 
Daddy?” is a new concept in film- 
making from several viewpoints. 
Blake Edwards preferred to make 
an Italian localed picture in the 
Hollywood area rather than take a 
troupe on location to Europe. 

As a contribution to what has 
been termed the Edwardian era, 
Blake has attempted a new type 
comedy which fits somewhere be- 
tween the early comedy masters of 
the film art and a_ sophisticated 
brand of humor which everyone will 
understand and be able to identify 
with. 

Visually, the film is unusual also. 
Edwards, who both produced and 
directed it, uses a de-saturization 
process as concerns the color pho- 
tography. It ranges from almost 
dull, undetectable color, in ex- 
citing hues which are shocking in 
their contrasting suddenness. 
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Folk Dancers Dance 
In War Comedy 


The famed intersection Folk 
Dancers perform in the huge Italian 
festival scenes in the new World 
War II film comedy “What Did 
You Do In The War, Daddy?” 
which opens ..... . at the 
Theatre. 

The dance group, which inter- 
prets folk dances of all nationali- 
ties in appearances throughout the 
United States, perform an Hellenic- 
type dance, choreographed by 
Carey Leverette, in the Blake Ed- 
wards production. They appear as 
part of massive street action in 
scenes requiring more than 1000 
extras. 

The film, in Color by De Luxe 
and Panavision, is being presented 
by Mirisch Corporation for release 
through United Artists. 


‘Miss Argentina’ In 


‘War Daddy’ Picture 


Yvana Kislinger, former “Miss 
Argentina” and a leading contest- 
ant in the Miss Universe contest, 
has a feature role in Blake Ed- 
wards’ “What Did You Do In The 
War, Daddy?” which is scheduled 
TOTOPENica cetents atetheysts ests Thea- 
tre in Color. 

Miss Kislinger, who speaks five 
languages, once studied to be a 
veterinarian, but chucked a pros- 
pective career with animals. for 
professional ballet. She has ap- 
peared in ballet at the La Plata 
and Colon Theatres in South 
America. 

Starring in “What Did You Do 
In The War, Daddy?” are James 
Coburn, Dick Shawn, Sergio Fan- 
toni, Giovanna Ralli and Aldo Ray. 
The comedy was produced and di- 


rected by Blake Edwards. 
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Sicilian beauty Giovanna Ralli and Dick Shawn, who portrays an 
Army Captain, find they have much in common in the new 


World War II comedy film, “What Did You Do In The War, 


Daddy?” which opens ......... 


al Mess aces Theatre, The 


picture is a Mirisch Corporation presentation in Color by De Luxe 
and Panavision for United Artists release, 


Giovanna Ralli, Latin Lovely, 
In American Picture Debut 


Giovanna Ralli, sensational young Italian star, makes her 
American film bow in Blake Edwards’ new comedy, “What Did 


You Do In The War, Daddy?” 


She joins James Coburn, Dick Shawn, Aldo Ray and coun- 
tryman Sergio Fantoni in the Color by DeLuxe and Panavision 


Mirisch Corporation presentation 
which is being released by United 
Artists and opens ...... at the 
riore . Theatre. 

Italy’s newest contribution to the 
American cinema, Miss Ralli is 
24 and a ravishing brunette. She 
had attracted considerable Holly- 
wood attention with her work in 
two Italian films, “Let’s Talk 
About Women,” and “La Fuga.” 

“I have one claim to distinction 
over every other Italian actress,” 
Miss Ralli insists. “I am the God 
mother of an ocean liner. And no 
other Italian actress can make that 
statement.” 

And this is true. Giovanna be- 
came the official Godmother of 
Italy’s newest and largest ocean 
liner, the Rafaello, when she re- 
cently christened it with the 
traditional bottle of champagne. 

Having come upon more Ameri- 
can correspondents of late, Gio- 
vanna (pronounced Jovanna) de- 
clared, “American newspapermen 
always want to know how we mea- 
sure. What do you call it — vital 
statistics? Anyway, I am 51 Kilos, 
I Meter, 61. I don’t know how you 
say that in English.” 

No one need bother to find out 
for Giovanna’s figure is sufficient 
proof and need not be reduced to 


Harry Morgan Featured 
In New War Comedy 


Harry Morgan, well-known 
character comedian, plays a fea- 
tured role in the new Blake Ed- 
wards’ World War II comedy, 
“What Did You Do In The War, 
Daddy?” 

In portraying the pivotal part 
of “Major Pott,” an harassed Army 
intelligence officer, Morgan joins 
James Coburn, Dick Shawn, Sergio 
Fantoni, Giovanna Ralli and Aldo 
Ray in the Mirisch Corporation 
presentation being released by 
United Artists. 

Known widely for his work on 
the popular “December Bride” and 
“Pete and Gladys” television series, 
Morgan now divides his time be- 
tween directing and acting. His role 
in “What Did You Do In The War, 
Daddy?” marks the first time he 
has worked for Edwards, although 
they appeared together as actors 
in films several years ago. 

The new comedy, filmed in Color 
by DeLuxe and Panavision, is 
scheduled to open at the 
sovsss LHGatEC, 


mathematical restrictions. 

Although comparatively unknown 
to American audiences, the name of 
Giovanna Ralli is widely recognized 
in European countries. She has ap- 
peared and starred in 43 Italian 
films and worked with all of the 
renowned Italian artists such as 
Mastroianni, Vittorio De Sica and 
Rossellini. For her role in “La 
Fuga,” she won the Italian Critics 
Award as best actress. 

The diminutive, but dynamic 
Miss Ralli strikes one immediately 
as being different than the bom- 
bastic siren imports who have pre- 
ceeded her to America. A dedicated 
actress, she is primarily interested 
in advancing her art and profession 
rather than creating a sensational 
name for herself. 

In discussing the comedy, Gio- 
vanna advises, “I live up to what 
people seem to expect of Italian 
women. I am everybody’s sweet- 
heart in the film and they all think 
I’m voluptuous. 

“But in my private life,” she 
mused, “I believe I will just have 
to continue being a Godmother to 
a boat.” 
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Harry Morgan as Major Pott, a 
confused Intelligence Officer, 
finds himself lost in the cata- 
combs beneath a Sicilian village 
in Blake Edwards’ new comedy 
“What Did You Do In The War, 
Daddy?” which opens ......at 
the ........ Theatre, through 
United Artists release in Color. 
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Exploitation 


Recordings of Henry Mancini’s music from “What Did You Do In The War, 


Daddy?” will serve as an invaluable aid in promoting the film. 


As one of the most renowned composers of motion picture scores, Henry Mancini 
demands the attention of local broadcasters and his RCA Victor album, ‘‘ ‘What Did 
You Do In The War, Daddy?’—Music From The Film Score Composed and Con- 
ducted by Henry Mancini,” is certain to get extensive radio exposure. 

Be sure the album is in the hands of all leading disc jockies—and aired regularly 
with film and playdate credits. 

Work with the RCA Victor distributor in lining up window and interior displays 
for the album, supplemented with stills and appropriate credits. 

Capitalize on the Mancini name and the fact that the album’s liner notes were 
written by the famed composer. 

Get the album spotted on local TV dance party programs, in juke boxes and over 
a PA in your theatre lobby. 

Also, there is the important single, “In The Arms of Love” from “What Did You 
Do In The War, Daddy?” This song is recorded by Henry Mancini and chorus with 
the flip side, “The Swing March” (also taken from the film), recorded by the Man- 
cini orchestra. 

Work for window and interior displays with the single, too! 


Make your town Mancini music conscious! 


Renowned Composer Henry Mancini Records 


His What Did You Do In The War, Daddy?’ Score 
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Teaser Trailer 
Tease ’em into seeing “What Did You Do In The War, Daddy?” 


with the sock teaser trailer that is strong on title sell and entices 
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viewers with news of what to expect when they see the new, 
wild comedy. Play it long before your opening and start the = 
town buzzin’ with what’s in store. 


Send your request to 
National Screen Exchange 


Regular Trailer 


Follow through on the teaser trailer exposure recommended 
above, with a Regular Trailer that really conveys the wild 
hilarity of “What Did You Do In The War, Daddy?” Audiences 
will be certain to be hooked by the glimpses of fun, madness and 
pulchritude. Use the regular trailer for cross-plugging, too. 


Order now from 
National Screen 
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Radio/TV Material 


Convey the hilarity of “What Did You Do In The War, Daddy?” to radio 


and television audiences with the special aids available FREE upon request. 


FREE TV SPOTS Spots for television, running from a few seconds 


to a full minute will make effective local TV programming. Each has 
ample room on both ends for local theatre and playdate information. 
Order them well in advance of your opening. 


FREE RADIO SPOTS Put these radio spots, ranging from ten 


seconds to a full minute, to work on your local radio stations. Order now! 


FREE Dick Strout Interview Record 


Dick Strout, whose interesting interviews with the celebrities of Hollywood 
are heard on more than 800 stations across the country, has provided a disc 
with the stars and producer-director of ““What Did You Do In The War, 
Daddy?” These are open-end interviews, each lasting about five minutes 
with ques and ample time for locally supplied information. 
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Send your requests for all the above 
FREE material to: 
Exploitation Dept. 
United Artists Corp. 
729-7th Avenue 
New York, N. Y. 10019 


Please return all the above material to that address when you’re finished 
with it. 
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Telop and Slide 


Announcement illustrated is available as either glass slide or Telop 
print. Check with TV station for form preferred before ordering. 
Theatre copy to be put on locally can only be done on the Telop 
print. Call letters included at no extra charge. 


PRICES 


$5.00 without theatre imprint 
$7.50 with theatre imprint 
$2.00 for each additional slide or Telop 


Order from: QQ Title Card Co. 
247 West 46th Street, New York City 10036 


Art Stills 


Use this wide selection of art ele- 
ments for your programs, special 
ads, displays and in connection 
with any of the promotion-getting 
stunts suggested in these pages. "™"™ 
They are available as 8 x 10 black WD-ART | : |. 
and white photographs. WD-ART 2 

Order by number from _ 

National Screen 


WD-A RT 4 WD-ART 5 


WD-ART 3 


WD-ART6™” WD-ART 7 


Contests Can Help Sell "WHAT DID YOU DO IN THE WAR, DADDY?’ 


The comedy theme and background of “What Did You Do In The War, 
Daddy?” lends itself to numerous contest ideas that can capture exposure for 
your opening in newspapers and on both radio and television. Work to set-up 
the following: 


1. Photo contest: Get a local newspaper, radio or TV station, to 
sponsor a photo contest for veterans. Entrants would submit 
photos taken during the war. However, stress would be to humor- 
ous situations—such as those that occur in “What Did You Do 
In The War, Daddy?” Media sponsorship will provide basis 
for a tie-in with a local camera retailer (chain of such stores 
or department store) that would offer merchandise as prizes 
and, in return for mentions in the contest publicity, be willing 
to promote it with windows and/or co-op ads. 


2. Unusual war stories: A write-in contest in which entrants de- 
scribe their most unusual, way-out, war-time experience. Aim 
for media sponsorship. 

3. Most unusual party: In “What Did You Do In The War, 
Daddy?” there are two parties that turn out to be wild, wacky 
and frantic affairs. Set up an essay-type contest where entrants 
describe the most unusual party they ever attended—such as 
the Wine Festival that takes over the town in the film. Perhaps 
winners could be taken to a party on opening night as their prize. 


4. War Songs: A very funny scene in “What Did You Do In The 
War, Daddy?” has the Italian army singing their own rendition 
of the popular war-time song “Don’t Sit Under the Apple Tree.” 
A most interesting idea for programming on a leading disc 
jockey radio show, is to have the program feature songs that 
were popular during the war, either for listening, or as a contest 
in which listeners identify them from instrumental renditions. 
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Work With Local Vet Groups 


American war veterans who served in Italy during the period of 1943 can 
serve as the key to numerous stunts and promotions, in addition to being the 
springboard for local press, radio and television publicity. 


Work with your veterans’ organizations such as the American Legion, VFW, 
ete., to seek out suitable vets who can be guests of honor at the local premiere 
of “What Did You Do In The War, Daddy?” Set up a private screening of 
the film ‘for this group and let them discuss their reactions to it with a local 
newspaper columnist, radio or television interviewer. 


All vets groups should be alerted to your playdate and the film with stories 
in their publications, “word-of-mouth” screenings for the heads of the organi- 
zations and postings on the groups’ bulletin boards. 


One particular group of veterans that can most effectively serve as an entre 
for publicity, would be those GIs who served in Italy and married Italian 
women, as many scenes in the film have Americans paired with Italians. Your 
local couples could be special guests at premiere, etc. 


Stop Em With Rear Screen Projector 


Create additional duty for the one minute television spot on “What Did You 
Do In The War, Daddy?” by promoting or renting a continuous-run rear screen 
projector. Placed in front of the theatre or at other well-traveled spot in town, 
the continous showing of the TV spot is certain to stop passers-by. 


Italian Fashions 


Capitalize on the tremendous popularity of Italian merchandise by tieing in 
with a local fashion-minded retail shop or department store. Work for win- 
dow and interior displays high-lighting such goods as men’s shoes imported 
from Italy, suits, etc. Dress up displays with stills from the movie and appro- 
priate copy such as: “Back+in 1943, Americans in Italy were more interested 
in what they were doing in the war—than in fashions. But today—fashions from 
Italy make the scene!” Be certain to display full picture, theatre and playdate 
credits. 


Inquiring Photographer 


Sell a local newspaper on the idea of having their inquiring photographer ask 
local male citizens what they would reply if their son or daughter asked them 


the question: “What Did You Do In The War, Daddy?” 
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Such songs, of course, are limitless, such as “Praise The Lord 
And Pass The Ammunition,” “Blue Birds Over White Cliffs 
of Dover,” “Till Then,” “This Is The Army,” ete. 


Aldo Ray Past Sergeant Performances: Induce a leading radio 
show to run a write-in contest for listeners to identify past 
Aldo Ray films in which the rugged actor portrayed an army 
sergeant: 

a. In this, his first war picture, Aldo Ray soared to overnight 
stardom. (Ans. “Battle Cry’ ) 

b. This dramatic film was based on what was originally a short 
story by W. Somerset Maugham. The story was also drama- 
tized for the stage, entitled “Rain.” (Ans. “Sadie Thomp- 
son” 

c. The locale for this film was Japan and, in part, it dealt with 
the relationship between a GI and a Japanese woman. (Ans. 
“Three Stripes In The Sun’’) 

d. This movie was based on a famous war novel by Norman 
Mailer. (Ans. “The Naked And The Dead”) 


e. In this film he plays a sergeant in the Korean conflict. His 
superior officer was Robert Ryan. (Ans. “Men In War’) 


Mancini Music: The music library of all radio stations are well 
supplied with sound track albums of the many musical film 
scores written by Henry Mancini. Use these albums, or indi- 
vidual recordings, as the basis for a special Mancini musical 
program. Ask listeners to identify the Mancini films for guest 
tickets to the latest movie with a Mancini score, “What Did You 


Do In The War, Daddy?” 


Let the kids compete on an appropriate local TV show, each 
relating a tale told to them by their father when they asked the 
question: “What Did You Do In The War, Daddy?” 


SATIN ACCESSORIES 


Tere, “What did You do in 
the War, Daddy” 


: 
h PANAVISION® 


My, UNTED ARTS ' i! 
Uta! 


QUESTION OF =f 
Ih, WORLD WAR Ii! ,(! 


"Wagga 


De Luxe Sectional Valance 
Any length (minimum order 10 feet) 
Finite SOO a cy et $2.15 
THE SCREEN ASKS 


THE MOST TICKLISH “What did 
QUESTION OF You do in the PANAVISION’ 


WORLD WAR II! UNITED ARTISTS 
“War; Daddy? 


3-Piece Streamer 
15 feet, strung together, in color 
Complete Streamer ..... $21.50 


THE SCREEN ASKS THE 
MOST TICKLISH QUESTION 
OF WORLD WAR II! 


What 


did Youdo 
Inthe Wak, 


Daddy? 


COLOR sy pELuxe| PANAVISION® ““SSUNITED ARTISTS 


Inthe Wak, 


Dadiy2 


PANAVISION® 


ree UNITED ARTISTS 


9x 12 Flag ~ 
Double Faced, $145.00 Usher's Badge 
Single Faced, $80.00 Each 50e 


ORDER all this material from your local NATIONAL SCREEN 
SERVICE EXCHANGE. All items are manufactured by NA- 
TIONAL FLAG & DISPLAY CO., 43 W. 2ist St., New York, 
N. Y. 10010. Tel. 212-OR. 5-5230. In Canada, place order with 
CONSOLIDATED THEATRE SERVICES, 120 Wellington St., 
W. Toronto, Ontario, Canada. 
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Posters 


OT OF WORLD WARY lag 


TRE SEREEN GARES REVEAL THE 
BEST REPT 


3 SHEET 


14 x 36 


1 SHEET 


ALSO AVAILABLE: 
Set of Eight 
11x 14 
Lobby Cards 


Official Billing 
The Mirisch Corporation 35% 


Presents 


A Blake Edwards Production 75% 


"WHAT DID YOU DO IN 
THE WAR, DADDY?"* 100% 


Starring 
James Coburn 75% 
Dick Shawn 
Sergio Fantoni 
Giovanna Ralli 
Aldo Ray 
co-starring 
Harry Morgan . 
Carroll O'Connor 
Screenplay by 
William Peter Blatty | 35% 
Story by Credit optional. 
Blake Edwards Size and position 
and Maurice Richlin °Ptional. 


Same size as 


Coburn 


Size optional. 
Need only appear 
in adds of 300 


lines or more. 


Music by 
Henry Mancini 35% 
Executive Producer Size and position 
Owen Crump optional. 
Produced and Directed by 
Blake Edwards 35% 
COLOR BY DELUXE Size and position 
optional. 
PANAVISION® = 2ame size. as 
e€LUXe 
; Size and 
A Mirisch-Geoffrey Production position 
optional. 
Released thru United Artists 45% 


* We have the right to use an artwork title, and all billing 
percentages will refer to the regular use of the title. 


WINDOW CARD 


22 x 28 LOBBY CARD 


BSKS THE MOST TIDKLISH QUESTION OF WORLD WAR i! 


_ THE MIRISCH cORORITN oe BLAKE EDWARDS a 


"What did You do in the War, Daddy 


24 SHEET 


Order All Accessories From National Screen Exchange 


2 NEW DISPLAYS FROM NATIONAL SCREEN 


A 24 x 82 TITLE DISPLAY 


IN BRILLIANT DA-GLO 


(lt also converts to a 
24 x 60 by folding back 


“res UNITED ARTISTS 


PANAVISION — COLOR BY DELUXE 


the pictorial sidepiece). 


Available as Rental Item 


FEARLESSLY. .COURAOEDUSLY... RECKLESSLY...THE SCREEN 
a 


DeLuxe Hi-Rise Standee 
Re-usable Extension Pole $1.50 


DeLuxe Hi-Rise Standee! 
Attention-Arresting, Off-the-Floor Display 


PRICES: 
$9.95 


The Story (Not for Publication) 


War weary "C'' Company, a bedraggled bunch of dog faces, is assigned by 
General Bolt (CARROLL O'CONNOR) to overrun and capture the village of Valerno, 
currently held by a powerful Italian force. It's an impossible assignment, but there's 
nobody else left to do it. 


The invasion of Valerno, led by Captain Cash (DICK SHAWN), a West Point man, 
is strictly by the book. With him is Sergeant Rizzo (ALDO RAY). With the hectic 
events that follow, Italian tempers flare immediately, not because they've been 
invaded, but because their soccer game has been interrupted. The Americans have 
been long expected by the Italians, headed by Captain Oppo (SERGIO FANTONI) 
who urbanely introduces his beauteous girl friend, Gina Romano (GIOVANNA RALLI), 
the Mayor's daughter. Oppo is only too willing to surrender—but it must be a surren- 
der with honor. One condition is that the wine festival celebration must be held. 


In an effort to keep the peace, Capt. Cash is influenced by Lt. Christian (JAMES 
COBURN), village Mayor, Romano (JAY NOVELLO) and others to allow the festival 


to go on. 


Officially, headquarters has been told that "'C'' Company is meeting heavy re- 
sistance. In reality, the G.l.'s and Italians are having a wild and frantic party which 
reigns throughout the night. Comes dawn and the town's a mess. And then, Intelligence 


Officer Major Pott (HARRY MORGAN) arrives on the scene. 


Now all is panic and chaos. A simulated Italian surrender for the benefit of Major 
Pott results in his being shanghaied into the village jail by Americans in Italian uniforms. 


Meanwhile, other dramas and crisis take place: Two ambitious Italians attempt to 
gain entrance to a bank vault via underground tunnels; an uprising is launched by two 
Communists—the village restaurant's cook and waiter; a German Division, headed by 
a militant Captain (KURT KRUEGER), arrives to secure the village as a Nazi strong- 
hold. Confusion reigns. 


When the smoke clears: a slightly used Major Pott lifts a manhole cover and 
climbs out muttering inanely; an American division headed by General Bolt arrives; 
"C'' Company, now in Nazi uniforms, hold the town. 


At this point, Cash and Christian decide that the only thing to do is to give 
the Italians a party. Now its the festival all over again, but worse. And the last we 
see of General Bolt, he is gazing sheep-like into Gina's brown eyes and telling her 
how blue they are. 
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